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#3% € 35— (CHINESE CONVERSATION I) d Bt FEY LBk
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s |##m# - (CHINESE READING I) ERCME T AL

&

3.+ - (CHINESE LISTENING COMPREHENSION I) d Bt FEY LBk
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# 5 &1 5 (PRONUNCIATION AND CORRECTION) 4kt EE LB %
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# F i &2 2 5 (CHINESE CHARACTER RECOGNITION AND WRITING) dkr EEc L%

¢ < f 319 % 4 (CHINESE TEXT AND EMAIL) AR EE R
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oA A 2 g e el B (TAIWAN HUMANITIES AND ECONOMIC DEVELOPMENT)
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& ¥ ihmer A §4 E (CORPORATE ETHICS AND SUSTAINABLE DEVELOPMENT)

7 % # % (BUSINESS LITERACY)

&
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#44t % % (TECHNOLOGY LITERACY)

44 % % (MEDIA LITERACY)

# 258 (MANAGEMENT)

®% & ¥ # 3Z(INTERNATIONAL BUSINESS MANAGEMENT)

7% k12 (PRINCIPLES OF ECONOMICS)

¢ 3+ 5123 (PRINCIPLES OF ACCOUNTING)

[T I BT = B

Syt 83 * (STATISTICS APPLICATION)

ATUEAR 7 41235 22 i (NEWMEDIA MARKETING AND APPLICATION)

4 1 4 & ¥4 (INTRODUCTION TO ARTIFICIAL INTELLIGENCE)

£1 % 22 £137(CREATIVITY AND INNOVATION)

7 ¥4+ ¢ % ir(COMMERCIAL VIDEO PRODUCTION)

& 7 3 %% (INTRODUCTION TO FINANCIAL MARKET)

24 A ¢ 122297 £ 9l:¢ (PRODUCTION MANAGEMENT AND SMART MANUFACTURING)
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% 7 % %3 (INTRODUCTION TO INTERNATIONAL TRADE)
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3% B3 - (CHINESE READING 1) 2 d Bt FE LBk
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Z3 .4 - (CHINESE LISTENING COMPREHENSION 1) 2 4kt EE LB %
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¢ 2 34k * (MULTIMEDIA APPLICATIONS) 2 d Bt FEY LBk

4 B 175w U (BEGINNER WRITING EXERCISES) 2 d Okt EEc LBk

T 7325 & - 72 (E-COMMERCE MANAGEMENT)
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3% 7+ (WEB DESIGN)
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ek 4722 ig i (WEBSITE ANALYSIS AND OPTIMIZATION)
A3 2 4 (7 4 (SOCIAL MEDIA AND IMTERNET MARKETING)
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R
o

;YA * (GENERATIVE Al APPLICATIONS)

4 &
# &% % ir(COMMERCIAL SHORT FILM PRODUCTION)
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448 15 92§ e % (MEDIA POST PRODUCTION AND IMAGE PACKAGING)

E 4% & 4122 @ ¥ 43(LIVE BROADCAST PLANNING AND PRODUCTION PRATICE)
B~ i 4 1 (CROSS-CULTURE MANAGEMENT)

4 4 ik ¢ 12(HUMAN RESOURCE MANAGEMENT)

A ¢ 1% ¥ § 12 (PRODUCTION AND OPERATION MANAGEMENT)

4
i 4 v 7+ (IMPORTATION & EXPORTATION AFFAIRS)
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¥ * & % (- ) (BUSINESS ENGLISH I)

E

W% & ez % 5 (INTERNATIONAL FINANCE AND EXCHANGES)

& F #2c ¢ (NET ZERO EMISSIONS MANAGEMENT)
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A 43 & % 3L (SUSTAINABLE DEVELOPMENT TOPICS)

A 2440 i ¢ 2 (INTELLIGENT AND VISUAL MANAGEMENT)

7 * # 2 (=) (BUSINESS ENGLISH II)
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¥ £ 1%t (BUSINESS OPERATION AND SIMULATION)
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2 #i%# (Graduation requirements)

B E T L P128F £ =2 13605 & +:F 3404 & +i54 5 3542285 4~ (The total number of credits for graduation is 128 credits = 60 credits of requried courses + 40 credits of elective
courses + 28 credits of interdisciplinary courses)
1S AR 3 34 T 4o (interdisciplinary courses are defined as):
(1) & & k7 3% 2 342 (Courses offered by various departments of WZU)
(2) #77F Feh & kTR S G B A SRE 2 A7 Y 42 (Study courses offered by any department of NMM)
(3B) Herh ARG HTIGAT A B RERTERE G A REZ F A A 4% (on-line course with credit certification recognized by NMM)
(4) kPe T Jesh i~ Fp 28 Y AP s R B ST 2 p 2 F ¥ Pz (Independent study courses recognized by NMM)
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