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2 ¥ i% # (Graduation requirements)

LR F 0 #1284 4 = 3 558 & +iF i3 504 4 +E54F 1 42234 4 (The total number of credits for graduation is 128 credits = 55 credits of requried courses + 50 credits of
elective courses + 23 credits of interdisciplinary courses)
X 1ESAR B 3AR T3 4o (interdisciplinary courses are defined as):
1) 2#: ," “r B 3K 2. 342 (Courses offered by various colleges, departments, and centers of the university.)

(2) #7712 L' *ﬂdi (Study courses offered by any department of NMM)
(3) teek & W *% ¢ 2 A48 & M A2 (on-line course with credit certification recognized by NMM)
(4) = T ehiE $ pagy éﬂ:ﬁ" & ,,&J p i 4 % 342 (Independent study courses recognized by NMM)
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