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2 ¥ i% i+ (Graduation requirements)

248 0 #1285 o= 3558 &+ 3 504 4 +E547 1 3542234 4 (The total number of credits for graduation is 128 credits = 55 credits of requried courses + 50 credits of elective
courses + 23 credits of interdisciplinary courses)
LB AR 38 3AE % & 4o (interdisciplinary courses are defined as):
) RRE HOTE R 2 HAR (Courses offered by various colleges, departments, and centers of the university.)
2) AT § Pm MR EETER L GO A RE 2 7 Y k4% (Study courses offered by any department of NMM)
3) et R SR T INRT 2 & E. B R LG F e ;’:\‘&L 4 A kA2 (on-line course with credit certification recognized by NMM)
4)p T A8 p L8y P oLy, "“r‘}urw p 2 & ¥ 342 (Independent study courses recognized by NMM)
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